
Course Title Museums, Monuments and the Tourism Industry: Protection, Perceptions and 
Promotion of the Hellenic past today 

Course Code HES634 

Course Type Elective  

Level Master  (2nd cycle) 

Year / Semester 1st Year / 2nd Semester 

2nd Year / 3rd Semester  

Teacher’s Name TBA 

ECTS 10 Lectures / 
week 

N/A Laboratories / 
week 

Optional 

In-situ visits to museums 
and/or 
archaeological/historical 
sites 

Course Purpose and 
Objectives 

The course aims to thoroughly present the main institutions regarding perception, 
promotion and exploitation of cultural heritage: museums, monuments and the tourism 
industry with emphasis on Greece, Cyprus and on the Greek history and culture in 
general. It also aims to prepare students for managing the perception and promotion 
of Greek heritage in memory institutions (museums, libraries, archives), educational 
programmes (curricula, training programmes) and in cultural tourism. Specific 
objectives are the presentation and discussion of the laws and the ethical framework 
for museums, monuments, antiquities and cultural heritage in Greece, in Cyprus and 
abroad. Also, the analysis of cultural memory, its construction, its selective reception 
and acceptance, its protection and its partial or total loss. 

Learning Outcomes Upon successful completion of this course, students should be able to: 

 Identify and describe the concepts of monument, museum, memory space, 
cultural industry, protection, perception and promotion of the past with 
emphasis on Greece and Cyprus. 

 Recall the legislation and to identify and summarize the ethics regarding 
museums, monuments, antiquities and cultural heritage in Greece, Cyprus 
and internationally. 

  Recognize and explain the theoretical bases of issues on tourism industry in 
relation to cultural resources. 

 Associate, compare and evaluate cultural policies, strategies and actions for 
monuments and cultural tourism. 

 Relate, compare, argue and evaluate issues relating to the formation of 
memory and the public image of the past in memory institutions. 

 Practise independent critical thought, rational inquiry and 
self-directed learning. 



 Demonstrate the ability to communicate knowledge to a public consisting of 
specialists or laypersons, making use of various modes of communication. 

 Develop skills in organization, research and analysis that will be 
highly prized in any field of work. 
Compose academic essays applying critical thought and using relevant literature and 
other scientific/academic sources. 

Prerequisites HES610, HES611, HES612 Co-requisites None 

Course Content The course studies institutions dealing with the perception, promotion and 
enhancement of cultural heritage: museums, monuments and the tourism industry with 
emphasis on Greece, Cyprus and the Greek history and culture in general. It also deals 
with the public position and the consumption of history, art, archaeology and culture in 
the modern society of Greece and Cyprus. It also discusses political issues related to 
public memory, monuments and memory spaces. Moreover, the course investigates 
the role of museums, virtual museums, galleries and the media in shaping the public 
image of the past. It also deals with specific questions for the preservation, 
presentation and communication of the natural and cultural heritage, particularly where 
the interpretation and meaning are disputed. It focuses on cultural tourism issues and 
provides students with a dynamic entry in public history. Special topics to be discussed 
relate to terms and definitions for museums, monuments and tourist industry, 
protection, prevention and promotion of cultural assets, tourism cultural industry and 
cultural tourism. 
 

Teaching 
Methodology 

Distance Learning  

 (Lectures on distance education platform, student-led presentations, online 
material – websites, audio/video media clips – interactive activities such as 
online quizzes, presentation of external/third party material online, 
commentaries and interpretation of material sources, dissertation, oral 
presentations and coursework essays through the platform, small-group 
tutorials, formative feedback on coursework, independent study and guided 
research, discussions and advance preparation of set work for platform 
meetings, unseen examinations, presenting and discussing texts, ideas, and 
cultural context). 
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Assessment  
 
 
 
Students may choose to present a written assignment related to the in-situ visits to museums 
and/or archaeological/historical sites [it corresponds to 30% of the on-going evaluation]. 
 

Examinations  50%           
On-going evaluation  50% 

Language English 

 


