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Course Type Elective

Level Bachelor (15t Cycle)
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Course Purpose
and Objectives

To introduce students to the fundamental themes of tourism in changing
global environment.

to provide an organizational framework with which to locate the various
components of the international tourism industry

to supply knowledge concerning the elements that compose the global
tourist experience

to provide the various concepts associated with tourism from an
economic, social, environmental, and political perspective

to familiarize students with the concepts of the tourism demand and
supply

Learning
Outcomes

Upon successful completion of this course students should be able to:

e Demonstrate the main concepts and practices of tourism in an
international changing environment.

e Assess and criticize the organization of a tourist trip and the
significance of tourism for destinations at an international level.

e Examine and elaborate the components of tourism and how the
global tourism phenomenon is planned from a managerial
perspective.

e Evaluate and analyze how tourist demand is formed, how tourists
behave while traveling and how supply is shaped.

¢ Argue about and analyze the impacts of tourism in economy, society,
culture, and environment, and its interaction with the other economic
sectors.

e Manage working a writing and develop new management and
behavioral skills through it.




Prerequisites

None Co-requisites None

Course Content

Tourism overview and global forces

Organization of tourism and passenger transportation
Hospitality and related services - Distribution in tourism
Types of activities and motivation for pleasure travel
Cultural and international tourism - Sociology of tourism
Tourism components and supply - Demand for tourism
Tourism economic impact and tourism policy

Tourism planning - Tourism sustainability

Travel and tourism research

Tourism marketing - The future of tourism

Teaching Face-to-Face
Methodology
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Assessment

Examinations
Assignments

Class Participation and Attendance

70%

20%

10%

100%

Language

English




