Course Title

Current Awareness Topics in Graphic Design

Course Code

GRD365

Course Type

Major Elective

Level

Bachelor (1% Cycle)

Year /| Semester

3 Year/ 6" Semester or 4™ Year/ 8" Semester

Teacher's Name

TBA

ECTS

6 Lectures / 3 hours/14 | Laboratories N/A

week weeks [ week

Course Purpose
and Objectives

This course aims to provide students with the opportunity to further develop
their knowledge of contemporary themes that are left in the wider field of
graphic and advertising design.

Learning
Outcomes

Upon successful completion of this course students are expected to:

¢ Interpret contemporary themes in the field of graphic and advertising
design.

¢ Evaluate new trends and perceptions in graphic and advertising
design.

e Explore and experiment with new ways of designing.

¢ Adapt newly acquired knowledge to produce innovative and unigue
design solutions.

e Critically evaluate the work of designers.

Prerequisites

GRD245 Co-requisites None

Course Content

Through lectures, classroom discussions, assignments and study materials,
students will have the opportunity to study and explore new trends and
themes in the Graphic Arts. The subjects chosen will vary according to the
research field, interests and the background of the instructor.

Teaching
Methodology

Lectures

Work in Groups
Individual Tutoring
Critiques
Independent learning
Presentations

Bibliography

Bibliography will be based according to the chosen topic.




Assessment

Major Project 40%

Assignments 50%

Class Participation and 10%

Attendance

Total 100%
Language English




