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Course Purpose
and Objectives

This course aims to introduce students to the basic Marketing principles that
are related to the designers’ profession. Through this course students are
expected to gain knowledge and experience in research, strategic planning,
evaluation and presentation of promotional material, addressed to a variety
of industries, businesses and Markets.

Learning
Outcomes

Upon successful completion of this course students are expected to:

¢ Identify the basic marketing tools that are relevant to their profession
and how they can be applied in various projects.

e Successfully create Marketing strategies for different audiences and
target groups.

o Apply the knowledge they have gained in this course in order to
promote their own design work and that of their clients.

Prerequisites

GRD100 Co-requisites None

Course Content

During the course, the students will study the following thematic areas:

- Research and strategic planning.

- Develop and present promotional material, addressed to various
industries, businesses, products, services aimed at different
markets.

- Research competitive markets.

- Ways to develop ideas for a targeted marketing message.

- Demographic definition of new markets.

- Professional methods of promoting products and services.

Teaching
Methodology

Lectures

Work in Groups
Individual Tutoring
Critiques

Independent learning




Presentations
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Assessment
Exams 40%
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